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questions as directed. Q.Nol which {s compulsory.

Att
€mpt any one question from each unit

Q1

At '
empt any 8 of the following questions.

{ {Sx4=20)

a) E in varioy
) Explain various channels in Digital Marketing.
4

y{b} What are four C’s of Digital Marketing?

(¢} What a : ; ‘X
g re the most effective ways to increase traffic to your website?
41;1) Difference between SEM and SEO?

(¢} What is the use of anchor tags in SEO?

Why is digital markey
,}ﬂ ¥ 18 digital marketing preferred over traditional marketing?

w iffer
(8) What ?rc the different types of digital marketing?
Q{} What is content marketing? |

; Unit 1
Q2 (z) Explain POEM framework in detail? (5)
(b) Differentiate between On-page SEO and Off-page SEO? (5)
« 4 . ) Or
Q3 What is Social Media Marketing? Explain its various platforms. (10)
-
Unit 1
Q4 What are Digital Marketing Campaigns? Explain its types. {10)
Or
QS Explain Blogs and its types. {10}
Unit m ,
Q6 Explain various tools for Social Media Marketing and Markeung
Communication? (10}
Or
Q7 Define SEO and its types? What are the roles of keywords in SEQ? {10}
Unit IV Q K
Q8 What is e-mail marketing? Explain the types of e-mail marketing. List the
advantages and limitations of e-mail marketing? {10)
Or
Q9 (a) Define business model. Discuss in brief the concept of digital busmf,é?;
model.

(b) What is the difference between inbound and outbound marketing? (5)
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